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Since 2013, we have established a Code of Ethics so that 
all TDF Group employees are fully aware of 
the standards to follow in their daily jobs and when 
dealing with outside people. 

Ongoing changes in our business environment, 
regulations and also society at large, notably the rise of 
social media, prompt us to revise the Code from time 
to time and you will find the latest copy below. 

We aim to minimize all doubt about ways to behave, 
white also giving all outside parties dealing with the 
Company an insight into our underlying values. 

This exercise in responsibility in our daily jobs ranging from the most banal to the most 
challenging, all form part of our Ethics that I would like to briefly touch upon. 

Our Code of Ethics represents an opportunity to set guidelines, a moral compass that 
influences how we behave in our complex dealings with both Company people and 
outsiders. 

ln the world of countless regulatory hurdles that TDF Group has to cope with, it is up to 
everyone to take responsibility for deciding between sometimes contradictory 
objectives. 

The Executive Committee and I look to each and every one of you to follow the Code of 
Ethics in our operations. lt would not exist without you and it is imperative that everyone 
undertakes to apply it in practice and promote it among our own and outside people. 

Olivier Huart 
Chairman & CEO 
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Deputy CEO & COO 
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1 Purpose and Scope 

The Code of Ethics of TDF Group (including Tivana France Holdings and all the controlled 

affiliates,  subsequently called ‘ the Group’ ) sets forth the general principles that apply to the 

exercise of its activit ies in view of its compliance with ethical standards and appl icable law.  It  

is a set  of  rules t hat  governs t he conduct  of  al l  Group employees.  This Code def ines founding 

principles about  t he Group’ s global et hics.  The Environment al,  Social & Governance (ESG) 

Account abil it y Pol icy is based on t hese principles.  The Group Ant i-Bribery & Corrupt ion Procedure 

is also inspired f rom t his Code.  

Since 2014,  t he Group has become a member of  t he Unit ed Nat ions Global Compact .  This volunt ary 

init iat ive aims t o support  t he universal  principles on human right s,  labour and environment  

int ernat ional st andards,  as wel l  as ant i-corrupt ion.   

 

The purpose of  t his Code is not  t o provide an exhaust ive and det ailed l ist  of  al l  of  t he rules 

governing t he Group businesses and employees in t he various count ries in which t he Group 

operat es.  The Group int ent  is rat her t o est abl ish guidel ines in order t o ensure t hat  al l  of  t he 

companies wit hin t he Group and t heir employees have a common vision of  t he Et hics t hat  appl ies 

t o t he exercise of  t heir businesses.  This Code f irst  and foremost  appeals t o everyone’ s 

responsibil i t y t o exercise t heir own j udgment  and common sense.  In case employees have quest ions 

on how t o implement  t he Code of  Et hics,  t hey can ask t heir managers,  t he Human Resources 

depart ment ,  or t he Group Audit  and Int ernal Cont rol depart ment .   

 

If  local rules and regulat ions are st r ict er t han t hose specif ied in t his Code,  af f i l iat es have t o comply 

wit h t his local legal f ramework.  

Any violat ion of  t he Code provisions may bring about  discipl inary sanct ions in compliance wit h t he 

provisions of  t he company’ s int ernal rules and regulat ions,  but  also civi l  and/ or criminal 

proceedings in accordance wit h t he regulat ions enforceable in t he various count ries where t he 

Group operat es.   

The pol icies and principles present ed in t his document  apply t o:   

• All  t he execut ive managers and administ rat ors of  t he Group’ s various companies,  

• All  employees of  t he Group,  what ever t heir st at us,   

• All  occasional employees (t rainees,  t emps,  service providers),   

Hereaf t er referred t o as ‘ employee(s)’ .   

 

Besides,  by cont ract ual means (when t hey do not  prevail by t he sole ef fect  of  t he Law),  t he pol icies 

and principles present ed in t his document  apply t o suppl iers,  int ermediaries and cl ient s of  t he 

Group.  Specif ic cont ract  clauses are available on t he int ernal ABC web sit e.   

 

2 Group values 

The Group cult ure is based on t he principles of  honest y,  loyalt y and int egrit y as wel l  as compliance 

wit h and demonst rat ion of  our common values:  

• Keep it  simple,  

• Mind t he cust omer,  

• Act  as a t eam, 

• Make it  happen,  

• Drive for change.  

These principles and values guide our act ions and behaviour in our relat ions wit h our shareholders,  

our cl ient s,  our suppl iers,  our col leagues and our t eams.  We bring t hem t o l i fe on a daily basis in 

https://tdf1.sharepoint.com/sites/IntraTDFenBref/SitePages/Anticorruption.aspx
https://tdf1.sharepoint.com/sites/IntraTDFenBref/SitePages/Anticorruption.aspx
https://tdf1.sharepoint.com/sites/IntraTDFenBref/SitePages/Anticorruption.aspx
https://tdf1.sharepoint.com/sites/IntraTDFenBref/SitePages/Anticorruption.aspx
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t he exercise of  our act ivit ies at  every level of  our organizat ion,  in order t o bet t er serve t he 

int erest s of  t he Group and it s individual companies.   

3 Group relations with its employees 

3.1 Fundamental Rights,  Respect for the human person,  Discrimination 

and Harassment 

The Group complies wit h appl icable laws and regulat ions pert aining t o t he respect  of  privacy,  t he 

prot ect ion of  personal informat ion and employment  everywhere t hat  it  operat es,  in part icular 

t hose t hat  require t he recognit ion of  fundament al and union right s,  t he prohibit ion of  forced or 

child labour,  in accordance wit h t he rules est ablished by t he Int ernat ional Labour Organisat ion.   

The Group not ably ref rains f rom using any form of  harassment  as wel l as any form of  discriminat ion 

based on t he race,  cust oms,  age,  gender,  pol it ical or rel igious opinions,  marit al st at us,  ancest ry,  

sexual orient at ion,  nat ional origin,  union membership or handicaps of  individuals.  

The Group must  provide each of  it s employees wit h a work environment  in which t he human person 

is respect ed,  t hrough a met hod of  management  t hat  encourages t aking responsibil i t y and init iat ive.  

3.2 Working Conditions 

The Group hopes t o fost er t eamwork,  which is one of  t he key component s of  it s corporat e cult ure.  

The Group must  provide a safe and clean working environment  t o each of  it s employees by 

complying wit h appl icable law,  not ably wit h respect  t o healt h and safet y.  

Al l  employees have obl igat ions regarding working condit ions which are specif ied in t he Company 

Int ernal Rules.  

3.3 Training,  Professional Development and Equality 

The Group considers t he development  of  professional skil ls t o be essent ial  t o it s success.  

The Group is part icularly int erest ed in:  

• equal opport unit y and fair t reat ment ,  based on t he recognit ion of  merit  and good performance, 

• t he professional growt h of  it s employees,  in part icular t hrough t raining,  int ernal mobil it y,  and 

promot ions.  

3.4 Confidentiality  

The conf ident ial  informat ion made available t o Group employees wit hin t he cont ext  of  t heir 

professional act ivit ies must  remain conf ident ial  for as long as it  is not  publ icly disclosed by t he 

Group.  Therefore,  employees (and former employees) may not  use or circulat e t his informat ion 

out side of  t he Group unless expressly aut horized t o do so by t he Group or if  t hey are required t o 

do so by law.  However,  t he Group recognizes t he f reedom of  expression of  it s employees wit h 

respect  t o t heir famil ies.  

The fol lowing informat ion is considered t o be conf ident ial :  conf ident ial  memos,  not es,  l ist s,  

records and any ot her document s in hard or sof t  copy,  informat ion relat ing t o int el lect ual propert y,  

Group f inancial informat ion,  market ing and commercial  plans,  t he dat a bases,  and informat ion 

relat ing t o employees.  Each employee is expect ed t o keep t his informat ion conf ident ial ,  even af t er 

t hey leave t heir posit ion wit hin t he Group,  and del ivered t o t he Group as soon as t heir employment  

ceases or at  Group´ s request .  

3.5 Protection of the Company Documents 

It  is crit ical t hat  t he employees help preserve Group business records,  fol low t he guidel ines set  

fort h in any document  ret ent ion pol icies and comply wit h relat ed legal and regulat ory 

requirement s.  If  an employee is not if ied t hat  his/ her document s are relevant  t o an ant icipat ed or 

https://tdf1.sharepoint.com/sites/IntraQuotidienRH/SitePages/Int%C3%A9gration.aspx
https://tdf1.sharepoint.com/sites/IntraQuotidienRH/SitePages/Int%C3%A9gration.aspx
https://tdf1.sharepoint.com/sites/IntraQuotidienRH/SitePages/Int%C3%A9gration.aspx
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pending l it igat ion,  invest igat ion or audit ,  he/ she must  fol low t he guidance set  fort h in t he 

not if icat ion received f rom legal counsel.  

During t he course of  t heir employment ,  employees may be involved in t he creat ion,  development  

or invent ion of  int el lect ual propert y such as concept s,  met hods,  processes,  invent ions,  conf ident ial  

informat ion and t rade secret s,  works of  aut horship,  t rademarks,  service marks and designs.  Al l  

such int el lect ual propert y and t he right s t herein,  such as copyright s and pat ent s,  wil l  be owned by 

t he company and t he employees’  moral r ight s t o such int el lect ual propert y wil l  be waived.  

Employees are responsible for cooperat ing wit h t he company and providing al l  necessary assist ance 

t o ensure t hat  al l  int el lect ual propert y and relat ed right s become t he exclusive propert y of  t he 

company.  

3.6 Use of the Company’s various Forms of Communication 

The Group has def ined guidance on t he use of  it s digit al  resources,  which is set  fort h in t he Chart er 

for t he use of  digit al  resources.  Employees must  fol low t his guidance.  The Chart er is available on 

int ernal IT websit e.  

3.7 Joining the Board of Directors or Similar Body of another entity 

Before accept ing an appoint ment  t o t he board or a commit t ee of  any non-Group ent it y,  employees 

must  receive approval f rom t he Chairman of  t heir Board and t he company’ s int ernal legal 

depart ment .  Prior approval is not  required t o serve on boards of  charit ies or non-prof it  

organisat ions or small ,  privat e family holding companies t hat  have no relat ion t o t he company.   

3.8 Corporate Opportunities vs Personal Opportunities 

Employees are prohibit ed f rom t aking personal advant age of  a business or invest ment  opport unit y 

t hat  t hey become aware of  t hrough t heir work at  t he Group.  Employees owe a dut y t o t he company 

t o advance it s int erest s when t he opport unit y arises,  and t hey must  not  compet e wit h t he company 

in any way.   

3.9 Fraud Prevention 

Each Group company is expect ed t o prevent  f raud and must  assume t his responsibil i t y in t he daily 

exercise of  it s business wit hin it s own operat ional st ruct ure and in accordance wit h local regulat ory 

requirement s.  Audit  and Int ernal Cont rol Depart ment  is syst emat ical ly informed when a f raud or 

at t empt ed f raud is ident if ied.  A Group Pol icy regarding f raud prevent ion has been def ined and is 

available on int ernal Audit  websit e.  

4 Group relations with its outside partners 

Group relat ions wit h it s out side part ners (cl ient s,  prospect s,  suppl iers,  int ermediaries,  

compet it ors,  local aut horit ies,  regulat ors,  government al bodies,  …) must  be based on mut ual  

respect  in order t o facil i t at e dialogue and fost er t eam spir it .  It  is up t o each employee t o act  wit h 

honest y and int egrit y t owards Group out side part ners,  and t o maint ain a relat ionship of  t rust ,  in 

compliance wit h laws and regulat ions.  The Group also expect s it s out side part ners t o adhere t o 

t hese principles.   

4.1 Honesty of Commercial Practices 

The Group int ends it s success t o be based on t he qual it y of  it s product s and services,  using honest  

and legal met hods.  It  is up t o Group employees t o become famil iar wit h and comply wit h nat ional 

and European regulat ions,  and more general ly,  t he laws t hat  apply in t he count ries where t hey 

exercise t heir act ivit ies.  Part icular at t ent ion is paid t o compliance wit h legal and regulat ory 

provisions relat ing t o compet it ion law.  

https://tdf1.sharepoint.com/sites/IntraQuotidienSI/SitePages/Mon-quotidien-SI_La-s%C3%A9curit%C3%A9-des-donn%C3%A9es.aspx
https://tdf1.sharepoint.com/sites/IntraQuotidienSI/SitePages/Mon-quotidien-SI_La-s%C3%A9curit%C3%A9-des-donn%C3%A9es.aspx
https://tdf1.sharepoint.com/:b:/r/sites/IntraNosActivites/Documents%20partages/Pole%20Support/Politique%20de%20lutte%20contre%20la%20fraude.pdf?csf=1&web=1&e=D7jKgM
https://tdf1.sharepoint.com/:b:/r/sites/IntraNosActivites/Documents%20partages/Pole%20Support/Politique%20de%20lutte%20contre%20la%20fraude.pdf?csf=1&web=1&e=D7jKgM
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4.2 Seeking Client Satisfaction 

Client  sat isfact ion is one of  t he Group’ s priorit ies,  part icularly as it  ensures it s cont inued exist ence.  

This sat isfact ion depends on consist ent ly seeking excel lence while maint aining sol id relat ionships.   

To win t he conf idence of  it s cl ient s,  t he Group is commit t ed t o providing t hem wit h high qual it y 

product s and services t hat  are adapt ed t o t heir needs,  and t o respect  it s commit ment s t owards 

such cl ient s,  wit hin t he f ramework of  t he qual it y cont rol  pol icies implement ed wit hin each Group 

company.  

4.3 Stock Trading Conduct 

An employee may have access t o or become aware of  mat erial  non-publ ic informat ion,  eit her about  

t he Group,  a cl ient  of  t he Group or an unrelat ed publ icly-t raded ent it y.  The employee must  not  

use t his informat ion t o gain a f inancial  advant age for himself  /  herself  or ot hers,  eit her by way of  

making a t rade for himself  /  herself ,  “ t ipping”  ot hers on t he informat ion,  or ot herwise.  Doing so 

is not  only a violat ion of  t he Code t hat  wil l  result  in immediat e t erminat ion for cause but  is also a 

serious violat ion of  securit ies laws and wil l  expose any individuals involved t o pot ent ial  civi l  and 

criminal prosecut ion.   

4.4 Corruption & Influence Peddling 

The Group is part icularly sensit ive t o compliance wit h t he fundament al principles of  prevent ing 

corrupt ion and adheres t o t he guidel ines est abl ished by t he OECD. In part icular,  t he Group ref rains 

f rom of fering,  promising,  grant ing or sol icit ing i l legal payment s or ot her undue advant ages in order 

t o obt ain or ret ain a market  or ot her advant age.   

Corrupt ion is against  t he Law and against  everyt hing we st and for.  The Group does not  t olerat e 

any bribery or corrupt ion act  (zero tolerance policy).  No business deal in any count ry can ever 

j ust if y put t ing t he reput at ion of  t he Group,  it s af f i l iat es,  it s shareholders and it s employees at  r isk.  

In it s relat ions wit h government s and administ rat ions (not ably in connect ion wit h t hose of  it s 

businesses t hat  require aut horizat ions),  it s cl ient s and suppl iers,  t he Group condemns al l 

f raudulent  pract ices and al l  act ive or passive act s of  corrupt ion of  any nat ure what soever.   

The Group also forbids any kind of  inf luence peddl ing,  including donat ions or ot her undue 

advant ages of fered not ably t o publ ic of f icials or int ermediaries in order for t he lat t er t o abuse 

t heir real or supposed inf luence wit h a view t o obt aining f rom an administ rat ion or publ ic aut horit y 

some dist inct ions,  j obs,  business cont ract s or any ot her favourable decision.   

The violat ion of  t hese principles may result  in t he appl icat ion of  civil  and cr iminal sanct ions 

provided for under enforceable law.   

On t he ot her hand,  no discipl inary sanct ions wil l  be imposed on an employee who refuses t o t ake 

part  in corrupt  pract ices.   

 

4.5 Conflicts of Interest  

Each employee is l ikely t o be faced wit h sit uat ions in which his or her personal int erest  or t hat  of  

t he individuals or legal ent it ies wit h which he or she is associat ed or wit h whom he or she is close 

may conf l ict  wit h t he Group int erest .   

One way t o j udge whet her t here is a conf l ict  of  int erest  is for an employee t o ask oneself  i f  a wel l-

informed person would reasonably conclude t hat  his/ her int erest  in a mat t er could in any way 

inf luence his/ her decision or performance in carrying out  a dut y on behalf  of  t he company.   

Each employee must  be vigilant  t o avoid conf l ict s of  int erest  t hat  may arise in cert ain sit uat ions 

despit e every ef fort  being made t o avoid t hem. If  an employee cannot  avoid a sit uat ion where 

t here is a conf l ict  of  int erest ,  it  is up t o t hat  individual t o bring t he mat t er t o t he at t ent ion of  his 

or her hierarchical superior and make an informed decision,  t aking int o account  his or her dut y of  

loyalt y and int egrit y t owards t he Group.   
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4.6 Lobbying 

Lobbying refers t o any act ion carried out  by one of  t he Group's int erest  represent at ives,  aimed at  

direct ly or indirect ly exercising inf luence over publ ic aut horit ies or providing t hem wit h 

informat ion,  wit h a view t o guiding a pol it ical decision.  The purpose of  lobbying is t o defend t he 

Group's int erest s and provide publ ic decision-makers wit h proposals and t echnical expert ise 

regarding t he consequences and pract ical scope of  legislat ion in force or under considerat ion,  

wit hout  leading publ ic aut horit ies and decision-makers t o expect  any form of  payment  or undue 

advant age.  

The Group has def ined in it s Et hical Lobbying Chart er it s engagement s t o conduct ,  wit h probit y 

and int egrit y,  t he Group’ s lobbying act ivit ies and relat ions wit h t he public sect or.  People carrying 

out  lobbying act ivit ies or having relat ions wit h t he publ ic sect or must  comply wit h t he rules 

included in t he Chart er.  

4.7 Gifts and Other Benefits  

Ext ract  of  Gif t s and Hospi t al i t y Pol icy in Pr ivat e and Publ ic Sect or  Corporat ions and Non-Prof i t s,  

document  publ ished by French Ant icorrupt ion Agency:  

“ By making a gif t  of  a good or service,  wit h no expect at ion of  anyt hing in ret urn,  an organisat ion 

may show it s at t achment  t o cert ain values and t radit ions.  Gif t s and hospit al it y may also be part  of  

it s promot ional st rat egy.  Such gif t s and hospit al it y are part  of  t he normal way of  doing business.  

This generosit y,  in it self ,  is neit her i l legal nor immoral,  but ,  under cert ain circumst ances,  may give 

rise t o suspicions about  hidden advant ages received in ret urn t hat  could expose t he organisat ion 

t o t he risk of  criminal charges.  When given or received wit h a view t o creat ing an obl igat ion and 

leading t he recipient  t o bet ray t he int erest s under t heir responsibil i t y,  such gif t s const it ut e bribery 

or inf luence peddl ing. ”  

Every Group employee has a dut y of  int egrit y and ref rains f rom sol icit ing gif t s or ot her benef it s 

f rom t hird part ies.  Indeed,  an employee who accept s a gif t  may raise doubt s as t o his or her 

int egrit y wit h respect  t o t he part ner who grant s it ,  part icularly in t he cont ext  of  commercial  

negot iat ions.   

In such cases,  a gif t  or a benef it  may be accept ed by an employee,  provided t hat  it  is legal,  of  

modest  value (for example less t han about  €150 in France) and is of  an except ional nat ure.  Gif t s 

must  be sent  or received at  t he business address of  t he t arget ed person.  If  t he amount  of  send or 

received gif t s or invit at ions,  cumulat ed over a year,  exceeds t he €150 t hreshold,  t he employee 

must  obt ain t he writ t en approval by her /  his manager prior t o of fering or accept ing it  (an e-mail 

is suf f icient ).  

Gif t s and invit at ions are however prohibit ed over phases of  answers t o cal ls for t enders,  grant ing 

of  aut horisat ions or negot iat ions,  and should not  be misunderst ood by a t hird part y (compet it or,  

media,  j ust ice,  publ ic,  . . . ) as a bribe.  

Also,  of fering or receiving money in cash,  or by wire on a personal bank account ,  is forbidden.  

An employee must  syst emat ical ly inform his or her hierarchical superior if  he or she of fers or 

receives any gif t  or benef it .  

4.8 Outside Intermediaries 

The use of  out side int ermediaries paid by t he Group for t heir part icular skil ls is j ust if ied provided 

t hat  services are act ual ly rendered and are in compliance wit h appl icable laws and regulat ions.  

The int ervent ion of  an out side int ermediary must  occur pursuant  t o a formal cont ract  ment ioning 

t he service cont ent ,  t he deadl ines and t he exact  compensat ion for t he service.  The amount  of  t his 

compensat ion must  be commensurat e wit h t he service rendered and consist ent  wit h common 

business pract ices.  

https://www.tdf.fr/groupe/nos-engagements
https://www.tdf.fr/groupe/nos-engagements
https://www.agence-francaise-anticorruption.gouv.fr/files/files/Practical%20Guide%20gifts%20and%20hospitality%20policy%20in%20private%20and%20public%20sector%20corporations%20and%20non-profits.pdf
https://www.agence-francaise-anticorruption.gouv.fr/files/files/Practical%20Guide%20gifts%20and%20hospitality%20policy%20in%20private%20and%20public%20sector%20corporations%20and%20non-profits.pdf
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4.9 Protection of Confidential Information 

It  is up t o Group companies t o implement  provisions t hat  prot ect  conf ident ial  informat ion of  any 

nat ure (including relat ing t o privacy) relat ing t o t heir out side part ners,  so t hat  such informat ion 

may not  be used i l legal ly or inappropriat ely.  

4.10 Cautious Use of Social Media 

The use of  social  media should be conduct ed in compliance wit h t he appl icable rules (laws,  

regulat ions,  codes of  conduct ,  agreement s),  t he commit ment  t o loyalt y and t he rules of  

precaut ion,  safet y and good conduct .   

Employees should be caut ious in t heir use of  social  net works (Facebook,  Wikis,  chat  rooms,  blogs,  

discussion groups,  et c. ) since t heir cont ent  can be accessed by anyone,  indef init ely.  It  is crit ical 

t hat  employees should use t hese t ools in a sensible and respect ful way,  by moderat ing t heir 

comment s,  even in privat e circumst ances.   

Employees who form part  of  social net works should part icularly ensure t hat  t he conf ident ial 

informat ion t hey possess and ident if ied as such,  relat ed t o t he Group,  it s employees or it s out side 

part ners,  is prot ect ed.  They should also ensure t hat  t hey do not  harm t heir reput at ion.   

Each employee should be conscious t hat  t he publ icat ion of  cont ent  which disparages t he Group on 

informat ion sharing websit es,  t he spreading of  defamat ory comment s against  col leagues,  

shareholders or out side part ners in some discussion groups or blogs,  and t he non-aut horized share 

of  conf ident ial  informat ion regarding t he Group are forbidden and can lead t o sanct ions,  which 

wil l  be proport ionat e t o t he seriousness of  t he act s involved.   

Only t he communicat ion depart ment  and some duly aut horized employees are al lowed t o 

communicat e on behalf  of  t he Group.   

Employees should be aware t hat  t he inappropriat e use of  social media can generat e harmful 

consequences on it s securit y,  it s operat ional ef f iciency,  and it s image.  The comment s,  phot os,  

publ icat ions and post s publ ished in t he social  media can indeed have an impact  on t he Group,  it s 

employees,  it s shareholders or it s out side part ners.  

4.11 Speaking to the Public on behalf of the Company 

Employees should not  make publ ic st at ement s on The Group’ s behalf  unless t hey have been 

designat ed t o do so by t he company,  part icularly t owards people who seek informat ion on t he 

Group.  If  a f inancial  analyst ,  member of  t he media or ot her t hird-part y cont act s an employee t o 

request  informat ion,  even if  t he request  is informal,  t he employee must  not  respond t o it  unless 

he /  she is aut horized t o do so.  In t his event ,  t he employee should refer t he request  t o his /  her 

supervisor or forward t he request  t o t he Head of  Financing and Treasury,  in charge of  invest or 

relat ions,  or t he Head of  Communicat ions.   

Addit ional ly,  during t heir employment  or direct orship at  t he Group,  employees may be cont act ed 

by government al aut horit ies (e.g.  law enforcement ,  securit ies regulat ors,  et c. ) who are seeking 

informat ion f rom t hem regarding mat t ers relat ing t o t he Group.  In t his sit uat ion,  t hey must  cont act  

t he company’ s int ernal legal Dept .  who can assist  t hem t o f ind t he right  answer t o t heir request .   

5 Group relations with the Shareholders and the Financial 

Community 

The Group act s respect ful ly t owards it s shareholders in order t o earn t heir conf idence.   

5.1 Asset Valuation and Financial Performance 

The Group seeks t o at t ain a high level of  asset  appreciat ion and provides it self  wit h t he means 

necessary t o preserve t he value of  it s asset s.  

Group employees are responsible for t he maint enance and t he ef f icient  use of  Group asset s in 

connect ion wit h t heir dut ies.  They should t ake all  necessary measures t o preserve Group asset s.  
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Opt imal f inancial performance is an essent ial  obj ect ive for al l  of  Group employees.  

5.2 Transparency of Financial Information 

The Group,  while prot ect ing it s own int erest s,  is det ermined t o provide it s shareholders and t he 

f inancial communit y,  part icularly it s lenders,  accurat e and rel iable informat ion.  

Employees cooperat e wit h t he St at ut ory Audit ors.  

Those employees involved in t he preparat ion of  t he report s or informat ion t o be circulat ed,  or t hat  

communicat e informat ion concerning t he Group t o t he press,  shareholders,  lenders,  analyst s and 

any pot ent ial  invest or,  must  be sat isf ied beyond reasonable doubt  t hat  t he report s or informat ion 

being prepared and divulged are complet e and fair and comply wit h al l appl icable regulat ions.  

6 Group relations with Civil Society 

6.1 Compliance with the Law 

Each Group employee is responsible for ensuring t hat  t he Group businesses under his or her cont rol 

are exercised in conformit y wit h t he laws and regulat ions t hat  apply local ly,  and in accordance 

wit h t he principles described in t his Code of  Et hics.  

6.2 Environmental Protection 

The Group is very concerned about  t he ef fect s of  it s act ivit ies on t he environment  and int ends t o 

l imit  t he environment al impact  of  it s act ivit ies by managing t hem in a sust ainable manner in 

accordance wit h appl icable local law.  

6.3 Sponsoring,  Patronage and Charitable Donations 

The Group favours sponsoring and sust aining cult ural and charit able act ivit ies t he choice of  

recipient s of  which is lef t  up t o t he General Managers of  t he Group companies.  

 

Donat ions t o a charit y are aut horised only if :  

• The Group clearly post s it s commit ment  in t his charit y,   

• This donat ion does not  aim t o inf luence some of f icial  act ion or gain an undue advant age.  

In case an employee is being asked t o cont ribut e t o a charit y,  he/ she needs t o ask for t he former 

approval of  t he Group’ s execut ive management ,  af t er t he legal depart ment  has given it s advice.   

6.4 Political Contributions  

The Group ref rains f rom direct ly or indirect ly f inancing pol it ical part ies or t he campaigns of  

candidat es for elect ed posit ions.   

6.5 Personal Data Protection 

The Group commit s t o complying wit h t he general dat a prot ect ion laws and regulat ions regarding 

personal dat a t hat  may be kept  or processed (relat ed t o employees,  out side part ners,  our 

cust omers’  cust omers,  …).  

Al l  employees must  ensure t hat  t he personal dat a t hey process are managed in compliance wit h 

legal obl igat ions.   

6.6 Fight against Money Laundering and Terrorism 

The Group is st rongly commit t ed t o prevent ing t he use of  it s operat ions for money laundering or 

any act ivit y t hat  facil it at es money laundering,  t he f inancing of  t errorism,  or ot her criminal 

act ivit ies.   
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7 Compliance with Group ethical rules 

7.1 Internal Contacts 

While at  work,  an employee can ask oneself  quest ions about  how t o apply t he principles def ined 

in t he current  Code of  Et hics.  In t his case,  t he employee can ask his manager,  t he HR funct ion of  

his/ her ent it y or Group Int ernal Audit  and Cont rol dept  in order t o seek t heir opinion.   

7.2 Reporting Hotline 

The Group has def ined t he principles of  a report ing hot l ine which can be used by t he Group 

employees and ext ernal or occasional associat es.   

This hot l ine is complement ary t o t he ot her exist ing report ing channels (HR, management ,  t rade 

unions,  Healt h Safet y and Working Condit ions Commit t ee,  …).  It s use is opt ional.   

The report ing hot l ine enables employees of  t he Group,  when t hey have personal knowledge of  it ,  

t o report :  

• Any serious breach of :  

 t he present  Code of  Et hics,   

 t he Group’ s ant i-bribery and corrupt ion procedure,   

 any domest ic and int ernat ional regulat ion in force,  including any crime or of fence.  

• Any t hreat  or serious harm t o t he publ ic int erest .  

 

Report s cannot  deal wit h classif ied element s relat ed t o nat ional defence,  doct or-pat ient  

conf ident ial it y,  or secrecy of  t he relat ionship bet ween a lawyer and his/ her cl ient .  

Report s are t o be made in a disint erest ed manner and in good fait h,  i.e.  t he employee needs t o be 

convinced t hat  his/ her report  is accurat e.   

The ident it y of  t he whist leblower and t he fact s report ed wil l  be conf ident ial ly dealt  wit h in 

compliance wit h appl icable regulat ions.   

The whist leblower wil l  be prot ect ed f rom pot ent ial  sanct ions.   

Final ly,  an error in good fait h wil l  not  result  in any discipl inary act ion.  However,  wil ful ly abusive 

denunciat ions or denunciat ions int ending t o cause harm wil l  be subj ect  t o sanct ions.   

Employees can use t he hot l ine eit her by cal l ing a t elephone number or accessing a dedicat ed 

websit e.  The hot l ine (t elephone and web) is managed by an ext ernal company.   

A hot l ine user guide is available t o al l  employees.   

8 Amendments to the Group Code of Ethics 

The Audit  and Int ernal Cont rol Depart ment  is responsible for t he Code’ s cont ent  and it s changes.   

The Board of  Direct ors of  t he Group examines and approves t he Code of  Et hics at  least  once a year.  

The Board is responsible for verifying t hat  t he Code is correct ly appl ied.   

  

https://tdf1.sharepoint.com/sites/IntraTDFenBref/SitePages/Anticorruption.aspx
https://tdf1.sharepoint.com/sites/IntraTDFenBref/SitePages/Anticorruption.aspx
https://www.tdf.fr/sites/default/files/Guide_utilisation%20du%20dispositif_alerte%20professionnelle.pdf
https://www.tdf.fr/sites/default/files/Guide_utilisation%20du%20dispositif_alerte%20professionnelle.pdf
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9 How to conduct oneself in potential corruption situations 

 

This chapt er serves as a pract ical and educat ional  guide wit h case st udies and guidance on how t o 

implement  t he Code of  Et hics.  It  does not  int end t o l ist  in a det ailed and exhaust ive way al l  t he 

possible corrupt ion scenarios:  it  appeals f irst  and foremost  t o everyone’ s responsibil i t y t o exercise 

t heir own j udgment  and common sense.  Concret e corrupt ion scenarios,  adapt ed t o t he dif ferent  

employee prof i les,  and how t o react  in t his sit uat ion are also present ed during ant i-corrupt ion 

t raining sessions.  They are al l  i l lust rat ed by sent enced real cases (see int ernal ABC web sit e).  

 

In case of  doubt  about  what  t o do in a specif ic encount ered sit uat ion,  you can cont act :   

• your manager,   

• t he Sapin 2 referent  of  your depart ment  /  ent it y (see int ernal ABC web sit e),  

• t he Group Audit  and Int ernal Cont rol Depart ment .   

9.1 Corruption,  influence peddling and interventions by paid 

intermediaries 

These case st udies refer t o Chapt ers 4.4 and 4.8 of  t he Code.  

9.1.1 Case Study: Facilitation Payment 

Facil i t at ion payment s are small  amount s payed t o publ ic agent s t o facil i t at e or speed up rout ine 

administ rat ive act ions l ike issuing aut horisat ions,  l icenses,  permit s,  or clearing goods.   

The Group prohibit s facil i t at ion payment s as t hey are considered as a form of  bribery.  Such 

payment s are also forbidden by t he Sapin 2 Bil l ,  what ever t he count ry.   

Scenario:  in a foreign count ry,  an employee is t o receive some equipment  sent  f rom your count ry.  

The equipment  is wit hheld in cust oms.  A cust oms of f icial  suggest s t o t he employee t o speed up 

cust oms clearance by handing over a small  amount  of  cash.  

Guidance:  you must  refuse t o pay t he cust oms of f icial  and explain t o him t hat  you would have t o 

inform your management  and give his/ her name. To avoid clearance delays,  t he best  is t o include 

t he st andard t ime needed t o clear t he goods in your lead t imes and ant icipat e t he shipment .   

You must  also inform your Sapin 2 referent  about  t his facil it at ion payment  request .   

Comment :  Each t ime you are being asked t o make a cash payment ,  t o ensure t his is not  a disguised 

facil i t at ion payment ,  ask t he of f icial for a receipt .  This is act ual ly t he only way for you t o be 

reimbursed af t erwards by t he company.   

If  t his facil i t at ion payment  is carried out  by one of  our suppl iers on behalf  of  t he Group,  t he Group 

remains ful ly account able.  

9.1.2 Case Study: Selection of a Supplier at Risk  

Scenario:  during a cal l  for t enders t o order ext ernal services,  an employee chooses a company on 

t he sole basis of  it s compliance wit h t he specif icat ions and it s price.   

Beware:  t he Sapin 2 Bil l  requires t hat  t he int egrit y of  f irst  rank part ners (direct  suppl iers,  direct  

cust omers,  middlemen,  lobbyist s,  …) be assessed.  

Guidance:  before awarding t he cont ract ,  t he various RFQ candidat es have t o be assessed in t erms 

of  corrupt ion risks by Purchasing.  In case t he assessment  shows t hat  some suppl ier is at  r isk,  it  can 

be decided t o exclude it  f rom t he select ion process.  You should at  least  implement  r isk-

proport ionat e prevent ive measures t o ensure t hat  t his service provider wil l  not  have corrupt  

pract ices.   

Also,  during cont ract  execut ion,  t his corrupt ion risk assessment  should be regularly updat ed t o 

ensure t hat  t he risk level has not  increased.   

https://tdf1.sharepoint.com/sites/IntraTDFenBref/SitePages/Anticorruption.aspx
https://tdf1.sharepoint.com/sites/IntraTDFenBref/SitePages/Anticorruption.aspx
https://tdf1.sharepoint.com/sites/IntraTDFenBref/SitePages/Anticorruption.aspx
https://tdf1.sharepoint.com/sites/IntraTDFenBref/SitePages/Anticorruption.aspx
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Sources:  t he ant i-bribery and corrupt ion procedure includes a specif ic quest ionnaire which wil l  

help you assess t he corrupt ion risks of  a suppl ier.  

9.1.3 Case Study: Influence Peddling 

Scenario:  a sales employee is responsible for preparing a bid,  on behalf  of  t he Group,  for a French 

minist ry.  A person cont act s t his employee t o of fer his/ her services as he/ she has been working at  

t his minist ry in t he past  and has a net work of  cont act s.  This person claims t o be able t o make you 

win t he bid.   

Beware:  working wit h a business int roducer is not  in it self  an issue as long as t he int roducer’ s 

behaviour is et hical.  The risk is if  some part  of  t he int roducer’ s fees is used t o bribe t he Group’ s 

cust omer.   

Real-life Examples:  ht t ps: / / cart o. t ransparency-f rance.org/ act s/ 57679cd6 ,   

ht t ps: / / cart o. t ransparency-f rance.org/ act s/ 6362c6b5 

Guidance:  you must  ensure t hat  t he services provided by t he business int roducer are precisely 

def ined (del iverables,  deadl ines,  …),  and t hat  t he price is in l ine wit h t he real cost  (cal l ing several  

business int roducers for compet it ion is highly recommended).  Besides,  if  you choose t o of fer a 

commission (variable fees),  t his commission must  be capped so t hat  t he business int roducer is not  

encouraged t o have corrupt  pract ices.  

 

Comment :  t here is corrupt ion even if  t he inf luence peddl ing scenario has not  been ef f icient .  

9.2 Conflict of interest 

These case st udies refer t o Chapt er 4.5.  

9.2.1 Case Study: call for tenders implying a close relation  

Scenario:  During a Group cal l for t enders regarding service provision,  t he employee in charge of  

t he specif icat ions real ises t hat  one of  t he compet ing service providers is t he company where his 

wife works.  

Beware:  t his employee could be blamed for dist ort ing t he cal l  for compet it ion,  eit her by 

communicat ing privi leged informat ion t o his wife or even by lacking obj ect ivit y in t he service 

provider’ s select ion process.   

Example:  ht t ps: / / cart o. t ransparency-f rance.org/ act s/ 14d99384   

Guidance:  you have t o inform your manager and must  not  t ake part  in t he select ion process.  Your 

manager must  f ind anot her employee t o deal wit h t his cal l  for t enders.  

9.2.2 Case Study: indulgence towards a supplier  

Scenario:  a suppl ier is del ivering spare part s.  They are inspect ed by an employee who is act ual ly 

a close relat ion of  t he suppl ier’ s sales manager.  The lat t er f inds it  hard t o achieve his annual sales 

obj ect ives.  The employee not ices t hat  some part s are fault y.  The suppl ier explains t hat  t hey have 

had a product ion issue but  t hat  it  wil l  not  happen again.  He asks t he employee t o accept  t he 

del ivery and consider it  as compliant .  The employee accept s due t o his family relat ion wit h t he 

suppl ier and also t o prevent  him f rom being in a dif f icult  posit ion t owards his management .   

Beware:  t his employee could be blamed for having been t oo indulgent ,  for having put  his personal 

int erest s ahead of  t hose of  his employer.   

Guidance:  each t ime you feel conf l ict ed bet ween your personal and professional int erest s,  you 

should inform your management  and get  out  of  t he decision-making process.   

9.3 Gifts,  invitations and other in-kind benefits 

These case st udies refer t o Chapt er 4.7.  

https://tdf1.sharepoint.com/sites/IntraTDFenBref/SitePages/Anticorruption.aspx
https://tdf1.sharepoint.com/sites/IntraTDFenBref/SitePages/Anticorruption.aspx
https://carto.transparency-france.org/acts/57679cd6
https://carto.transparency-france.org/acts/57679cd6
https://carto.transparency-france.org/acts/6362c6b5
https://carto.transparency-france.org/acts/6362c6b5
https://carto.transparency-france.org/acts/14d99384
https://carto.transparency-france.org/acts/14d99384
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9.3.1 Case Study: a client solicits an invitation 

Scenario:  during an import ant  bid process,  a cl ient  sol icit s f rom a Group sales employee an 

invit at ion for t wo days t o a prest igious int ernat ional sport s compet it ion.  

Beware:  t he value of  t he invit at ion sol icit ed by t he cl ient  is disproport ionat e.  Of fering such an 

invit at ion could be perceived as a form of  corrupt ion,  even if  t here is no such int ent ion f rom t he 

sales employee.  More specif ical ly,  if  t he Group were t o win t he bid,  a compet it or could use t his 

pract ice against  t he Group t o cancel t he deal.  

Example:  ht t ps: / / cart o. t ransparency-f rance.org/ act s/ a4821ee9  

Guidance:  ref rain f rom of fering any except ional invit at ion and explain t o your cl ient  t hat  he put s 

himself  at  r isk by sol icit ing or merely accept ing t his kind of  invit at ions.   

9.3.2 Case Study: invitation by a supplier as an acknowledgement  

Scenario:  a suppl ier has del ivered net work equipment  t o an employee who keeps good 

relat ionships wit h t his suppl ier.  While receiving and checking t he equipment ,  fault s are det ect ed 

which could occasional ly generat e malfunct ioning.  The suppl ier asks t he employee t o t urn a bl ind 

eye t o t hese fault s and val idat e t he del ivery as is so t hat  he can be paid,  al t hough he ment ions 

oral ly t hat  he wil l  handle t he fault s:  t he employee is happy wit h t his solut ion as his management  

has asked him t o capit al ize t he equipment  as quickly as possible.  In ret urn,  t o t hank t he employee 

for his part nership-based mindset ,  t he suppl ier invit es t he employee wit h his wife t o a renowned 

rest aurant  for a good meal.   

Beware:  t he f irst  r isk is t hat  t he net work rol led out  may not  be operat ional wit h t he expect ed 

qual it y of  service and generat e addit ional running cost s.  Secondly,  f rom t he moment  t he suppl ier 

has been paid and has not  made any writ t en commit ment s according t o an agreed deadl ine,  t he 

Group can no longer compel him t o keep his word.   

Af t er review,  t he proj ect  t eam could blame t he employee for having incorrect ly val idat ed t he 

equipment  and concealed some malfunct ions.  Because of  it s subst ant ial  cost ,  t he invit at ion wil l  be 

perceived as inaccurat e in t he cont ext  of  usual professional relat ions.  As an aggravat ing fact or,  a 

close relat ion has been invit ed and t his cont ribut es t o perceiving t his invit at ion as even less 

professional.   

Guidance:  l iaise wit h t he buyer,  refuse t o val idat e t he equipment  del ivered or accept  t he del ivery 

wit h reservat ions,  and ask t he suppl ier for an act ion plan.  Val idat e t he del ivery only when al l  t he 

maj or fault s have been solved.   

Refuse any unusual invit at ion t o a professional meal,  refuse t o associat e a close relat ion.  Don’ t  

forget  t o inform your manager when you are invit ed.   

9.4 Sponsorship,  patronage and donations to charities  

These case st udies refer t o Chapt er 6.3.  

9.4.1 Case Study: donation to an association in parallel to a pending administrative 

decision  

Scenario:  in t he cont ext  of  a planning appl icat ion (request  for building permit ,  const ruct ion 

prel iminary declarat ion) or road aut horisat ion,  a t own hal l  publ ic agent  advises t o make a donat ion 

t o a local associat ion for a cult ural,  charit y,  or sport s purpose.   

Beware:  associat ions are f ragile ent it ies which cannot  be cont rol led for using t he donat ions 

properly.   

Example:  ht t ps: / / www. lemonde. f r/ pol it ique/ art icle/ 2018/ 03/ 30/ le-maire-du-kremlin-bicet re-

mis-en-examen-pour-avoir-det ourne-des-fonds-af in-de-j ouer-au-pmu_5278701_823448.ht ml  

Guidance:  explain t o t he t own hal l  publ ic agent  t hat  t he company cannot  answer his request  

favourably because t here is a r isk t hat  t his could be int erpret ed as a corrupt  pract ice (give money 

in exchange of  a publ ic decision).  Also,  t he refusal wil l  prot ect  t his civi l servant  against  possible 

charges by someone who is opposed t o t he building of  t he sit e or against  t he municipal maj orit y.   

https://carto.transparency-france.org/acts/a4821ee9
https://carto.transparency-france.org/acts/a4821ee9
https://www.lemonde.fr/politique/article/2018/03/30/le-maire-du-kremlin-bicetre-mis-en-examen-pour-avoir-detourne-des-fonds-afin-de-jouer-au-pmu_5278701_823448.html
https://www.lemonde.fr/politique/article/2018/03/30/le-maire-du-kremlin-bicetre-mis-en-examen-pour-avoir-detourne-des-fonds-afin-de-jouer-au-pmu_5278701_823448.html
https://www.lemonde.fr/politique/article/2018/03/30/le-maire-du-kremlin-bicetre-mis-en-examen-pour-avoir-detourne-des-fonds-afin-de-jouer-au-pmu_5278701_823448.html
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9.4.2 Case Study: administrative authorisation depending on the financial 

contribution to an event  

Scenario:  t o build a broadcast ing inf rast ruct ure in a developing count ry,  you are asked t o subsidise 

a local event .  The person you are in cont act  wit h clearly ment ions t hat  your answer wil l  condit ion 

t he development  of  your business in t he count ry.   

Beware:  t he funds handed over could remunerat e a publ ic decision maker who is key t o t he 

achievement  of  your proj ect .  They can also be perceived as a kind of  compensat ion if  t he rol l  out  

is lagging behind and l ikely t o generat e penalt ies.   

Example:  ht t ps: / / cart o. t ransparency-f rance.org/ act s/ e6f4a740   

Guidance:  t o reduce your direct  exposure,  you can ask your management  t o j ust if y t he company’ s 

refusal t o subsidise t he event .  You can also hand t he Group’ s Code of  Et hics over t o t he person as 

it  is a publ ic document .   

Source:  Ant i-Bribery and Corrupt ion procedure,  including red f lags for associat ions.  

9.4.3 Case Study: donation of equipment to an association 

Scenario:  an employee is an act ive member of  an associat ion,  and he would l ike t he Group t o make 

a donat ion or lend some IT equipment  t o t he associat ion.   

Guidance:  TDF Group agrees t o support  cult ural,  sport s or humanit arian associat ions (« Jury 

Aide »,  for example,  is a service dedicat ed t o employees working at  TDF and it s French af f i l iat es).  

But  you cannot  in any way commit  t o donat e direct ly on behalf  of  t he Group,  nor use or lend 

equipment  t o your associat ion wit hout  former approval.  

 

https://carto.transparency-france.org/acts/e6f4a740
https://carto.transparency-france.org/acts/e6f4a740
https://tdf1.sharepoint.com/sites/IntraTDFenBref/SitePages/Anticorruption.aspx
https://tdf1.sharepoint.com/sites/IntraTDFenBref/SitePages/Anticorruption.aspx
https://tdf1.sharepoint.com/sites/Intranet/SitePages/Jury-Aide--.aspx
https://tdf1.sharepoint.com/sites/Intranet/SitePages/Jury-Aide--.aspx
https://tdf1.sharepoint.com/sites/Intranet/SitePages/Jury-Aide--.aspx


As a transparent and impartial operator, 
TDF helps digital fi rms in mainland France 
and French overseas territories meet their 
strategic transmission goals. For radio and 
DTT broadcasting, mobile ultra high-speed 
broadband coverage and rolling out optical 
fi bre, TDF, market leader with 13,900 sites, 
brings customers in-depth operational 
expertise, a mix of unique and ground-breaking 
technology and an exceptionally widespread 
local presence. In an ever more connected 
world, over the last four decades or more TDF 
has enabled telecoms and media companies 
to connect the French regions and people 
everywhere and faster.
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